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The total global tourist arrivals is estimated to be nearly 11.9 billion in 2017,

1.6 times as many as the total global population

Global Total Tourist Arrivals

SRR S ANIR (2015-2018)

s S N ="y

Total global tourist arrivals (100 million)
S HRFHFEAKR (FLAK)

104.5 111.2 118.8 126.7

Ratio of global tourist arrivals to global population

: : ‘ 1.4 15 1.6 17
LRFFEARELREARZIE (100%) o
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HXFLERGDPRY6.7%

Estimated global tourist revenue for 2017 is USD 5.3 trillion, around 6.7% of the global GDP

Global Total Tourist Revenue (2015-2018)

SRR (2015-2018)

Estimate Forecast
2015 2016 2017E 2018F
Total global tourist revenue (USD trillion)
4.9 5.0 5.3 5.6
A R E BN (FILET)
Percentage of total global tourist revenue to global GDP (%)
6.6 6.7 6.7 6.8
2 R 0T B AANAR S T 2 KGDP&y L] (%)
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Global tourism growth rate is increasing in 2017

Global tourism economy growth rates (2015-2018)

IR LI KEE (2015-2018)

Estimate Forecast

2016

2017E 2018F

Growth rate of global tourist arrivals (%)
ARBHFEARERE

6.2 6.4 6.8 6.7

Growth rate of total global tourist revenue (%)
A HRRAFEMANE KR
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Global tourism economy growth rate is forecast to exceed that of global GDP in 2017

Comparison with GDP growth rates (2016-2018)

AIRIRIBLF S5 EIRGDPIEE L E: (2016-2018)

Estimate Prediction
2017E 2018F
Global GDP growth rate (%) £3GDP¥ K& IMF . 3.5 3.6
Global GDP growth rate (%) 4 3k GDP3% &k & WB 2.8 2.9
Total global tourist revenue growth rate (%) 43 59
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The global tourism growth will still be higher than the global economy growth in 2018

2018 global tourism economy forecast

2018 BRIk IF L Hr Tl

High growth

situation Ordinary situation Lz\i’;/ug:?gxth
— R H R

& 3K 1&3% K 1 A
12.88 12.67 12.45

Total global tourist arrivals(billion)
SRR FEAKR (+12)

Growth rate of total tourist arrivals . 0 0
T ) 7.8% 6.7% 5.5%
Total global tourist revenue (USD 1 trillion)

5.66 0.57 5.48

A REBFERN (FlLERL)
g;!;;%iﬁgffg;glObal tourist revenue 6.7% 5 094 .
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Fhee , IRFFERT K

European share of global tourism is shrinking, American share remains the same, Asian-Pacific share is expanding

+ FARRRIRIEFRNAR G EBKDERL (2016 )

Percentages of the total tourist arrivals of 5 regions in
the total global tourist arrivals (2016)

1.3%_\ 1.5%

= Europe

= Ama-Pacific
= America

= Afiica

= Middle East

.« BFAMIRIRIFSNR SEEK{ER (2017)

Percentages of the total tourist arrivals of 5 regions in

the total global tourist arrivals (2017)

= Europe

= Asia-Pacific
" America

" Afiica

= ©Middle East
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European share of global tourism is shrinking, American share remains the same, Asian-Pacific share is expanding

gﬁéﬁlj\ ! 7(1

-+ FARIRIRESUIN G2k E (2016 ) -+ FRIRIREFSUIN G2k E (2017 )
Percentages of 5 regions’ total tourist revenue in the total Percentages of 5 regions’ total tourist revenue in the
global tourist revenue (2016) total global tourist revenue (2017)

2.1% 2.9% 2 1% 2.9%

\ " Europe \ = Europe
" Aga-Paafic = Aga-Pacific

" America =" America
" Africa
" Middle East

= Africa

® Naiddle East
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Top 10 countries in terms of tourist arrivals and tourist revenue

Country and its world region Lz t(or::irliﬁér?)rrivals Country Total tourist revenue
B R R HAr iRk X . B (USD billion)

) lefl,ls /h .. —

REBAR (EH7) BRI (10Z35T)
China (Asia-Pacific) F E (k) 4,530 XEUS 1,030
n India (Asia-Pacific)ENE (T K) 1,540 i E China 680
n US (America)=E (EM) 1,250 @ E Germany 380
B Japan (Asia-Pacific) A& (LK) 320 FEUK 250
“ France (Europe);:E (FM) 280 H ZJapan 230
nj()lndonesna (Asia-Pacific)ENE2 I (T i “+ E|France 200
Spain (Europe) FEFEZF (BUM) 200 EUJE)%_ESIE 190

Indonesia

n Brazil (America) 2 (Z£M) 180 = A A Italy 170
n Germany (Europe)fZE (ERM) 170 27 S Mexico 140
UK (Europe)3& & (BRiM) 160 G HE ZF Spain 130
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The same pattern will be more evident in 2018

- 2018 BRIRIF SR AMIR HEBKDER ( FLl )

Tourism percentages of 5 regions in global tourism in 2018 (prediction)

Asia-Pacific America Middle East
|, EP)| 7R

Total tourist arrivals

iR AR 8

15.1%

Total tourist revenue
34.0% 31.0% 30.1% 2.9% 2.0%

i3S O g




Section |l

The faster growth of tourism In emerging economies
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A FRRHEERS T RXER

Growth greater in emerging vs developed economies

20.0% 25.0%

15.0% A 20.0% /\
AA / 15.0% f/\
10.0% - \/I\/ 10.0% \
5.0% 5.0% 4/\\\\ /// / \\*4\\ //'
o— 5
0.0% : ) : : /_W \ o 2006 2007 2008\V /2010 2011 2012‘2013 2014 2016X2017E
2006 2007 Wo 2011 2012 2013 2014 2015 2016 2017E -5.0% \/

-5.0% -10.0%

-15.0%

-10.0%

. . . —+—Developed Economies  —=—Emerging Economies
—+—Developed Economies  —=—Emerging Economies P §INg

o AEISFARIRBERAREEZ (2006-2017) * ARZLFAIRESUNIEIRE (2006-2017 )
Growth rates of total tourist arrivals in different Growth rates of total tourist revenues in different
economies (2006-2017) economies (2006-2017)
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Emerging economies hosted /0% of the global tourists and earned 40% of the global tourist revenue

+  FREFUMIRIAZFRIRESANR GEE

(2006-2017)

Percentages of the total tourist arrivals of
emerging economies and developed economies
in the total global tourist arrivals (2006-2017)

120.0%

100.0% -

80.0% -

60.0% -

40.0% -

20.0% -

0.0% -

® Developed Economies & Emerging Economies

*  FREFNIRIRZFFURIREESIIN GEE

(2006-2017)

Percentages of the total tourist revenues of
emerging economies and developed economies
in the total global tourist revenue (2006-2017)

120.0%

100.0%

80.0% - I.II.IlI.I
60.0% - I

40.0% -

20.0% -

0.0% -

[e)]

2017E

2012 2013 2014 2015 201

[

2006 2007 2008 2009 2010 201

B Developed Economies ™ Emerging Economies
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In 2018, both tourist arrivals and tourist revenue of emerging economies will grow faster than those of

developed countries

« 201 8&1’5 “’%}%ﬂﬁﬂiﬁ lﬁﬁﬁlﬁ?im ( ﬁjl)\J )

Growth rates of the total tourist revenues of emerging economies and developed countries in 2018 (forecast)

Developed countries Emerging economies
%‘L «.T— /1] ’ﬁ:\ "%ﬁ'%% %'ﬂ&

Growth rate of tourist arrivals

FRIF B AR IR

Growth rate of total tourist revenue
FRIF B AL R
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The outstanding tourism development of BRICS countries
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SRR R AR G H R IR RN R3[4, MR 5 1/258
The BRICS countries account for three quarters and half of the total tourist arrivals and tourist revenue of emerging
economies respectively

- SRRERIKRIFBNREFARE TR SEE - SREEXRIREFBUNERARETTRFRYSEL

Percentage of the total tourist person tumes of Percentage of the total tourist revenue of BRICS 1n
BRICS in the total tounist arrivals of emerging the total tourist revenue of emerging economies
economies

= BRICS " BRICS
. B Other countries
® Other countries
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Tourism growth’s contribution to global trade
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The growth rate of the global international tourism is higher than that of the global international trade

- KB Z SRR ZIERER (2006-2017 )
Growth rates of global trade and global tourism trade (2006-2017)

20.0%

15.0%
10.0% 4\

5.0% \\
o N\ TS

I I T I T 1
2006 2007 2002&\00¥ 2010 2011 2012 2013 2014 2015 2016E 2017E

-5.0%

-10.0%

-15.0%
—o— Growth Rate of Glohal Trade —— Growth Rate of Tourism Trade
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Tourism has become the largest component of international trade in services

.+ IRSEBHIL

Percentages of aII the components of trade in services'

3.5%
B goods-related services

M transport
M travel

B construction

0.9%
B insurance and pension services

m financial services

1 World receipts of charges for the

use of intellectual property
I telecommunications, computer and

information services
I personal, cultural and recreational

2.5% \.1.8% services

TThe data on the trade are from the WTO. The international tourist data are the data obtained by the research group through their measurements and calculation.
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Rapid growth in global tourism investment
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SRR AR EFEK4.1%

Global tourism investment grows by 4. 1%, compared with that of the previous year

« 2008-2017FE £ IR T M (+H{Z%£T) *  2008-2017F £ BRI FTIGKE
Global Tourism Investment ar_nqunts from 2008 to 2017 Growth Rate of Global Tourism Investment in 2008-2017
(USD 1 Billion)
10.0%
900 8.0%
800 \

70

i o~
4.0% -

60 () \ ’/‘\’/ \/’

2.0%
500 \ /
40 0.0% T T T T T T T T ]
300 -2.0% ME%ODS_MLD%DJJM_M_M_M_ML
200 -4.0%

100 P \ /

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 -8.0% —
-10.0%

o

o

o

o
C‘n

Data Source: WTTC
The tourism investment includes the inputs of the industries directly related to tourism.
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Tourism investment in ASia-Pacific is the largest and the growth rate is the fastest

* 20174 FKARBRIR I TR B *  2008-20174F L KRR IRIFFIX T FIPE KR

Tourism investment percentages of five great regions (2017) Annual average tourism investment growth rates of the
five great regions (2008-2017)

6.3%_ 3.5% 4.00%

£

, 3.50%
" Afiican

. 3.00%
" Amencan

= Aza-Pacfic 2.50%

= Eunropean 2.00%

= Middle East 1.50%
1.00%
0.50% I
0.00%

Asia Pacific Middle East Europe Africa Americas
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Cities important roles in the global tourism economy
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WTCF2/34 R iEE AB RS 25k 1/453

2/3 of the WTCF member cities have received more than % of the global inbound tourists

* 87WTCFS BRI W RFANRIKIFE O 23RO

Percentage of the inbound tourists received by 87 of the WTCF member cities

= Percentage of others

* Percentage of 87 WTCF Member Cities

WTCFE RIB TS R1281
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WTCF<: 5333 v [ B BfK 77 388 368 48 4 Bk [ PR R i 1S 3

4

The growth rate of the inbound tourists of the WTCF member cities surpassed the growth rate of global

. WTCF 87472 R vh E PRk iiF it 5 £ B E R R E L

Comparison between the growth rate of international tourism to 87 WTCF member
cities and the global international tourism growth rate (2013-2017)

6.0%

5.0%

4.0% = V

3.0%

2.0%
1.0%

0.0%
2013 2014 2015 2016 2017

=== (Growth rate of the international tournist armivals

=& Growth rate of the international tourist arrivals received by the typical WTCF

memhar rtiez
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The domestic tourism growth rate of the WTCF member cities is higher than the global

. WTCFaa 2 R E A iR E 5 S BRERRERAKEE (2012-2016)

The domestic tourism growth rate of the 44 WTCF member cities and the growth rate

10.0%
9.0%
8.0%
7.0%
6.0%
5.0%
4.0%
3.0%
2.0%
1.0%
0.0%

of the total global domestic tourist arrivals (2012-2016)

i

\/

2012 2013 2014 2015 2016

=0 Growth rate of the domestic tourist arrivals
=D omestic tourizm growth rate of the WTCF member cifies
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EXRF LT ASIBRKERATERATHER -

Global listed tourism companies have maintained a good growth momentum

900,000 70.00%
800,000 63.77% M 7833097 260156 785983 | o oo
B ANUEFEZT S 700,000 - - 50.00%
= AR ST IR S 5 i 600,000 - 40.00%
m RBUESHR 5 P 500,000 - 30.00%
n EEIESZHA 400,000 356,168 - 20.00%
B EZ RIS 5P 300,000 - - 10.00%
 BRIES 5 200,000 9% .00%
BE2CEANE S8 100.000 - 10.00%
AT 432 57 . | 0.00%
n EBIUESER S 2010 2011 2012 2013 2014 2015 2016
. mm ZH{E (BAET) —u—[FELIEK (%)
NIRECESEES
FRAEKAR14.04%
Locations of the listed tourism companies Total market capitalization and growth rate of the listed tourism
companies (2010-2016)
SO FEAS TR I L 11 23 /) b 77 4l 5 o A SO FEATEIE L T 23 7] A T AE M 3K R (2010-2016)

Data source: Wind Data
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Global listed tourism companies have maintained a good growth momentum

500, 000. 00 4. 00
450, 000. 00 3.50
400, 000. 00 3. 00 paN
350, 000. 00 - - / \ s
300, 000. 00 " Agency \/ ‘\ Agency
250, 000. 00 ¥ Transport 2.00 \\ = Transport
200, 000. 00 * Hospitality 150 - —&—Hospitality
Comprehe Comprehe
150, 000. 00 " asive 1.00 m asive
100, 000. 00 -
0.50
50, 000. 00 -
0.00 - 0.00 . . . T . T |
2010 2011 2012 2013 2014 2015 2016 2010 2011 2012 2013 2014 2015 2016
Total Market Value of Listed Tourism Companies by Segment Current Ratios Comparison of Listed Tourism Companies by segment
(2010-2016) (2010-2016)
iy £ =] AT E AR (2010-20164F) iy bl 7] ATl sh B LE . (2010-2016)

AT R, RAT A 1 S A R

Data source: Wind Data

JRAT AL A B R 2 v T H AR S 2 ]
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Except for travel services, the profitability of listed tourism companies generally went up steadily

o WRFELTAITLEVFERLLE (2010-2016)

Comparison of the operating profit margins of the sub-industry of the listed tourism companies (2010-2016)

30

25

20

15

10

5

0

2010 2011 2012 2013 2014 2015 2016

=@=Travel services =—@=Transport =—#=—Hotels -—o—Comprehensive services

Data source: Wind Data
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Eight technologies changing global tourism development
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 Atrtificial intelligence - increases the operational efficiency of tourism

* VRJ/AR technology - tourism will be one of the main sectors for application

» Blockchains - will change the payment system, credit system and service system of tourism

* Human-computer interaction techniques — will affect the tourist industry development in many ways
* New energy revolution — effectively supports the sustainable development of tourism

» GIS technology — enables a scientific approach to tourism analysis and service delivery
* The Internet of Things - will change the service processes and structure of tourism communications and distribution
« Cloud computing - enhances the digital management and digital marketing of tourism

A L& seiR T iis HRiEe ﬂk#ﬁ’rﬁij\]VR AN EHEARFMRARA
FAETTROR H*IE M1 Z— 73 T RS A ik = b &% R

]l‘,
o

s
o Ciech
lw\
s
e o4
T p

% ﬁi wmﬁwﬁ 2 ii > < .
3 sige b i Zit E R £k
ﬁﬁ&ﬁk{ﬁﬁiﬁ ﬁﬁﬂ+&% -*£*%zs Sk
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Section

Tourism faces challenges of human capital
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The gap of tourism in human capital is large

« RiEFTVEENEERY KM RELSRY T SbES

Trend of the ratio of the created direct jobs in the tourist industry to the total jobs

160,000 41 WTTCERr #4640 E R F, 37
40
140,000 y MERERKTES L I RF
120,000 y WAF“AR RS R IR,
100,000
7 MRABEANERSHEHBEZGF
80,000 36 F & & X FhiE A .
60,000 35
40,000 a
20,000 N
' 32 Data source: TRAVEL & TOURISM
0 A fTRIRELED 4 ECONOMIC IMPACT 2017 WORLD,
E%EEEEEEEEE@ 533 28E 5855 535 5 " WTTC
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The growth of the people employed in tourism of major countries of the world does not match the growth of the industry

© WRFEITIYMNEARBAR (FA)

Employees in tourism industry (thousand)

7,000.0

—— Australia
6,000.0 L
5 000.0 \\——'\»-—»/_'—* == France
4,000.0 Mexico
3,000.0

. —f==Spain
2,000.0 —

United Kingdom
1,000.0—i= : : : : : : : :

0.0 T T T T T T T T T ] =t I nited States Of
America
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High-end management and technology talents are insufficient

« RBLLFHEFTHEERAMTAERARBRERART, TXEASHE., TELEOSRTEFERAT

Tourism has started to change from a labor-intensive industry into a capital-intensive and technology-intensive tourism.
The transformation needs high-end management and technology talents with high-level skills and new thinking.

o MBI ABRMARFIT T QS E, RFTLSHBERAT Hro X

As new technologies appear and they penetrate the tourist industry, the demand of tourism for high-end technical talents
will be very high and the gap in this aspect will be large

c BPRFMRFNVERDZZNSHNF 5, RFEEAREER ) ZQEELRE N F L5/

Because the demands of customers for tourist services are increasingly diversified and customized, the future tourist
management personnel need more extensive management abilities and business liability.
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The mobility of the people working in tourism is high

o 2GR LERBEE R TRRESFAT @ LT LEAL AR, ARFBWTTCH H 2 5 4k &y
WA, RFAT LR TR FTHTEREZMN3%E36%, FE-FHEAH18%. IFRAIA. 4
BfZ PIRH Rz, UBRIRLRGE TG R TANERS,

The global tourism industry is facing the problems of high staff turnover rate and the talents moving toward other

industries. WTTC data suggests that the employee turnover rate of the tourism industry is between 3-36% p.a. with average
of 18%. The turnover rates of the non-technical workers, salespersons and customer service staff are the highest.
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Human resources flow from the traditional tourist industry to the new tourist industry

« RERFESRZOTYMNE AR (BAL D AA) » REERRMRES WML ARG (BA 0 AA)

= New accominodation
mdustry

® Travel agency = Theme parks and resorts

[ ] 1 g
Star-rated hotel = Online tourist enterprises
" Grade A attraction

= Online tourist transport

= Tourigt farm .
enterprises

Distribution of the employees of the traditional Chinese Distribution of the employees of the new Chinese tourist
tourist core industry (10,000) industry (10,000)



Comprehensive and fast growth of the global tourism economy

LHIRBBFEE, REEK

The evolving balance of the global tourism tripartite pattern
SHRBRBFERF IR AER L

The faster growth of tourism in emerging economies

WA B FFARIRIF L IR IR R B

The outstanding tourism development of BRICS countries
SR BERRBREIIANZE

Growth of tourism in relation to global trade

WIFRGELRT HHEK

Rapid growth of global tourism investment
SRBHFBTFEHEK

Cities’ important roles in the global tourism economy

R ELRKRBFEFFREZLZHER

Good growth momentum of listed tourism companies

SR EFTNAZRKERAPEIZTATHELA K

Eight major technologies changing the global tourism development trends
A RAL BBPH R X 2Rk is K A Y

The challenges of human capital for tourism

AR5 A & e A A FT AT @ BT PR,




Data Sources
K AR &R

_ Time period and source Time period and source

Domestic tourist arrivals _
& P 3 Ak 2005—2015: UNWTO 2016-2018

International tourist arrivals _ :
B R Ak 1995—2015: UNWTO 2016-2018 Tourism Research Centre,

- - Chinese Academy of Social
Domestic tourist revenue _ ) ;
B A 35N 1995—2016: WTTC 2017-2018  Sclences

International tourist revenue _
ST IO 1995—2015: UNWTO 2016-2018
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R R TR S Tourism Research Centre, Chinese Academy of Social Sciences
World Tourism Cities Federation
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